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«Language and Communication / SI3bIk 1 KOMMyYHHUKAIUS»
10 HampaBJieHn10 moAroToBku 45.04.02 JTMHIBUCTUKA

e T T —_ 1 Tpynoemkocth | TpynoemkocTs Dopma Ilepuon nzyuenus
B 3a4€THBIX €1.| B aK. yacax KOHTPOJIst (cemecTp)
Theories of Inteurcultural Communication / Teopun 4 144 SK3aMEH 1
MEXKYJIbTYPHON KOMMYHHUKAIMN
Methods of Lingulstlc Analysis / MeTopl IMHTBUCTHICCKHUX 3 108 3auer 1
HCCIICJOBAaHUI
Quantitative Linguistics / KBaHTHTaTHBHAs JIMHTBUCTHKA 3 108 3ader 2
Acade:mlc Research and Writing / Hanncanune Hay4HBIX 3 108 3auer 1
CTaTei JJIsl HAy4HBIX XKYPHAJIOB
Project Management / YpaBlieHUE IPOCKTaMH 4 144 DK3aMeH 1
Project Management in Professional Sphere / Ynpasneunue 3 288 DK3aMeH, 23
MpoeKTaMu B MPOoheCCHOHATIBHOM JIESTEIbHOCTH DKk3ameH ’
M A hes in E i
odern Approaches in Education/ CoBpeMeHHbIC METOTUKU 3 108 3auer 3
B 00pa30BaTeIbHOM MPOIECCEe
Branding in Professional Sphere/ bpauaunr 3 108 3ader ¢ OlEHKOM 1
Ptofessional Comrriunlcatlon Strategies / Ctpareruu 3 108 SK3aMeH 4
poheCCHOHATBHON KOMMYHUKAIUH
Academic Speaking / YcTHas akageMudyeckasi peub 3 108 3auer 4
3ay4eT C OLICHKOM,
Russian Language (Elementary Level) / [Ipaktuueckuii Kypc D 432 3aueT ¢ OLEHKOH, 1.2.3. 4
PYCCKOTO si3bIKa (Ha4aJbHbIH YPOBEHB) 3ader ¢ OLEHKOH, T
3adeT ¢ OUEHKOM
3a4eT C OLICHKOM,
Russian Language (Advanced Level) / [Ipaktuueckuii Kypc 12 432 3a4er ¢ OICHKOH, 1.2.3. 4
PYCCKOTO SI3bIKa (IIPOAOIDKAOIINI YPOBECHB) 3ayer ¢ OLUEHKOH, T
3ader ¢ OUEHKOM
Externship / YueOHas (KOHCYJIbTAIIOHHAS) IPAKTHKA 3 108 3adeT ¢ ONEeHKOH 3
Research / Hayuno-uccnenoBarenbckas pabora 12 432 éi:{?{ 2,3
Internship / IIpousBoacTBeHHast (TIeqarornaeckas) 6 216 3a4er ¢ OLEHKOI 4
MIPAKTHKA)
Research internship / Hay4Ho-ncciegoBaTebcKas MPakTHKA 3 108 3adeT ¢ ONEeHKOH 4
Interpersonal psychology / MeXIHIHOCTHAS TICHXOJIOTHS 2 72 3ager 3
Certification and intellectual property rights / Ceptudukarius ) 7 3auer 4

1 MHTCJJICKTYaJIbHAA COOCTBEHHOCTh

*B mabauye npugedenvl oowue oucyuniunsvt npoepammul «Language and Communication / A3vik u Kommynuxayusy o6es yyema

oucyuniun 0opa306amenbHbIX MpaeKmopuil

Ilepevennb 00pa3oBaTe/bHBIX TPaeKTOPHUii nporpammbl «Language and Communication / SI3bIK ¥ KOMMYHHKALMS

Ha3Banne o6pa3oBaTejbHON TPaeKTOPHH

Boinyckawmas kageapa

PykoBoaureb

Communications and International Public
Relations / Teopust KOMMyHHUKaIIUU 1
MEKTYHAPOTHBIC CBSI3U C O0MIECTBEHHOCTHIO

Kadenpa nHOCTpaHHBIX S3BIKOB U
KOMMYHHKATHUBHBIX TEXHOJOTUI

Uunénos JImurpuii [1aBnosuy

Intercultural Communication and International
Tourism / MexXKyIbTypHasi KOMMYHUKAIUS H
MEXKJTYHAPOIHBIA TYPH3M

Kagenpa nHOCTpaHHBIX S3BIKOB U
KOMMYHHUKATHBHBIX TEXHOJIOT Ui

JlaBpenoBa Oubra AnekcanapoBHa

Second Language Teaching and Pedagogical
Design in Digital Environments / OOy4enue
WHOCTPAHHBIM SI3bIKaM M IIeJJarorn4eckoe
NPOEKTHPOBAaHKE B LIM(PPOBOIA cpeie

Kagenpa nHOCTpaHHBIX S3BIKOB U
KOMMYHHUKAaTHBHBIX TEXHOJIOT Ui

IlaBeneBa Exarepuna HukonaesHa
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Jucuuniauabl 00pa3oBaTeabHOii TpaekTopun «Communications and International Public Relations / Teopusi KOMMyHHKAIIUHM H

MEKAYHAPOAHBbIC CBA3H C 001IeCTBEHHOCTHIO»

Tpynoemkocts | TpynoemkocTh Dopma Tepuon
HaumenoBanue qucuumniul / npaktuxk u HAP U3yUYeHUsI
B 3a4eTHBIX €. | B aK. yacax KOHTPOJIA
(cemecTp)
Corporate Communication / KopopatuBHass KOMMYHHKAITHS 4 144 DK3aMeH 1
Corporate Culture / KopriopaTiBHas KyJbTypa 3 108 3ader ¢ ONeHKON 1
Communication Management / KoMMyHHKaITMOHHBIIA 3 108 3auer 1
MEHEHKMEHT
Public Relations Methodology in Industry / Meromosorus 7 259 3ader ¢ OlEHKOMH, )3
CBSI3€H ¢ 0OIIECTBEHHOCTRIO B OTPACIH DK3aMeH i
Copywriting / KonupaiTiar 3 108 3ader ¢ ONeHKOI 2
Strategic Management and Marketing / CtpaTermnueckuii 4 144 SK3aMeH 5
MEHEHKMEHT ¥ MapKETHHT
International Relations / MexayHapoHbIC OTHOIICHHSI 4 144 DK3aMeH 2
Communication for Innovation / [IpoasmkeHrne HHHOBALUH 4 144 OK3aMeH 3
Political Communications / [TonuTryeckas KOMMYHHKaIHSI 3 108 3auet 3
Digital Communication / [{udpoBasi KOMMyHHKaIHs 3 108 3auet 4
3ay4eT C OLICHKOM,
English Language Perspectives / [Ipaktudeckuii Kypc D 432 3ader ¢ OLEHKOH, 1,2.3.4

AHTJIUICKOTO SI3bIKA

3ay4eT C OLICHKOM,
3a4er ¢ OLEHKOMI

Jucuuniaunsl o6pa3zoBartesbHoii TpaekTopun «Intercultural Communication and International Tourism / MexkyJbTypHast
KOMMYHHMKAIMS U MEKAYHAPOAHBINA TypPH3M»

Tpynoemkocts | Tpynoemkoctn ®opma Mepon
HaumenoBanue qucuumiins / npaktuxk 1 HUP Py Py p H3yYeHUs
B 3a4YeTHBIX €1.| B aK. yacax KOHTPOJIst
(cemecTp)
Introduction to International Regional Studies / OcHOBBI
4 144 OK3aMeH 1
MEKIYHAPOIHOTO PETHOHOBEICHHS
History and Theory of Culture in the Context of International
Affairs /icTopus 11 TeOpHst KyJIbTypBI B KOHTEKCTE 3 108 3a4eT ¢ OLEeHKOH 1
MEKIYHAPOIHBIX OTHOIICHUH
Russian Tourism Industry and Organization of Domestic
Tourism / Typuctudeckas uHIycTpus Poccuu u 3 108 3auer 1
OpTaHM3aIysl BHYTPEHHETO TYpH3Ma
History, Geography and Branches of International Tourism/ 7 250 3a4er ¢ OICHKOH, 23
Hcropust, reorpadus ¥ BUABI MEKIYHAPOIHOTO TypH3Ma OKk3aMeH ’
Copywriting / Kommupaiituar 3 108 3ader ¢ OUEHKOM 2
Strategic Management and Marketing / CtpaTernueckuii 4 144 SK3aMeH 5
MEHEDKMEHT U MApKETHHT
International Relations / MexyHapoHbIC OTHOIICHHS 4 144 DK3aMeH 2
ApT-MEHEDKMEHT ¥ IPOESKTHPOBAHUE MY3CHHBIX
skcnio3nnmit/ Art Management and Design of Museum 4 144 OK3aMeH 3
Expositions
Logistics and Customer-Oriented Project Management in
Tourism / JlorucTrka u KIMEHTOOPUEHTUPOBAHHOE 3 108 3auer 3
IIPOCKTUPOBAHKE B TYpU3ME
CemuoTuka KyabTypbl/ Semiotics of Culture 3 108 3auer 4
3a4eT C OLICHKOM,
English Language Perspectives / [Ipaktuueckuii Kype 12 432 3aueT ¢ OLEHKOH, 1,2.3.4

AHIJIMHCKOIO SI3BIKa

3ayeT C OLICHKOM,
3a4er ¢ OLEHKOH




Jucuuminnel oopa3zoBarebHoi TpaekTopun «Second Language Teaching and Pedagogical Design in Digital Environments /
O0yyeHre HHOCTPAHHBIM A3BIKAM H MeAAarornyeckoe nNpoeKTupoBaHue B HU(POBOIi cpee»

HanmMeHoBaHMe TUCHHUILINH / IPAKTUK U TpynoeMkocTh B TpynoeMkocTh ®opma koRTPOIH Iepuoa uzyueHus
HUP 3a4eTHBIX e]l. B aK. yacax (cemecTp)
Learning Theories and Language Acquisition / 4 144 SK3aMeH 1
OCHOBBI JJMHTBOJIUIAKTHKA
Methods and Techniques for Language
Teaching / MeToauka npenoaBanus 3 108 3ader ¢ OLeHKOoI 1
WHOCTPAHHBIX S3bIKOB
Comprehenuswe Needs Analysis/ } 3 108 3auer 1
KommuiekcHbIN aHaan3 noTpeOHOCTEH
Material Design in Digital Environment / .
3a4eT ¢ OLICHKOM,
IIpoexTrpoBaHue cpesICTB 0OyUEHUS B 7 252 K3aMeH 2,3
rdpoBoii 00pa3oBaTenbHON cpefe
Discourse in ESL Teaching/ JluckypcusHbie
MOJIXO/IBI B MIPETOaBaHUN MHOCTPAHHBIX 3 108 3ader ¢ OLeHKOoM 2
SI3bIKOB
Media Production / Menuanpou3BoacTBO 4 144 DK3aMEH 2
Course Design in Digital Environment /
Ilenarornueckoe NpoeKTUPOBAHUE B 4 144 DK3aMeH 2
rdpoBoii 0O0pa3oBaTenbHON cpefe
Marketing for Educational Products / 4 144 SK3aMeH 3
[TponBkeHne 00pa30BaTENLHOIO MPOIYKTa
kehol icati K
Stakeholder Communication / KoMmmyHukaius 3 108 auer 3
C 3aKa34YHKOM
Disital —
igital Communication / I{udposas 3 108 3auer 4
KOMMYHUKaIWA
3a4eT ¢ OLICHKOM,
English Language Perspectives / D 432 3ader c OlEHKOMH, 1,2.3.4

IIpaxTudeckuil Kypc aHIIIMICKOTO A3bIKA

3a4eT ¢ OLICHKOM,
3a4yer ¢ OLEHKOU




